
OUR COMMITMENT:
• Personalized treatment plans that are monitored daily by the 

therapist and medical staff

• Nurses and physicians specialized in rehabilitation care

• Therapists trained in current therapeutic techniques

• State-of-the-art equipment

• Beautiful garden setting

• Comfortable family-oriented facility

Providing a full spectrum of acute rehabilitation care results in patients 
regaining mobility, strength and flexibility.

The Sam Karas Acute Rehabilitation Center is a hospital-
based, comprehensive physical and cognitive rehabilitation 
program dedicated exclusively to treating those individuals 
who have experienced a disabling injury or illness.

Sam Karas Acute Rehabilitation Center
Natividad Medical Center
1441 Constitution Blvd., Bldg. 100
Salinas, CA 93906
PH: 831.755.5570 FX: 831.755.5581
www.natividad.com
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G I V I N G

Feeding the Minds 
That Will Feed the Nation
I Love Farmers: They Feed My Soul
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Y ou may have been a bit startled to 
pull this issue of Coastal Grower 
from your mailbox, because 

instead of a beautiful pastoral shot 
that usually graces the cover, this cover 
features what at first glance looks like a 
biker tattoo.
  Take a closer look, though, and read 
the words. “I Love Farmers. They Feed 
My Soul.” It’s the logo of an eponymous 
group that this summer sprung out 
of San Luis Obispo—I Love Farmers 
is a grassroots campaign aimed at 
educating teenagers and young adults, 
ages 14 to 24, about how this nation’s 
food is produced and the importance of 
the family farmer to the food supply.
  The look and feel of the website, 
the logo and the t-shirts the group 
sells in order to cover its expenses 
are decidedly hip, but delve into the 
website and you’ll find a deadly serious 
message: if we don’t get serious about 
protecting our nation’s farmers and their 
ability to farm, we may find ourselves 
becoming wholly dependent on food 
imported from other countries. 
  A chilling quote from Henry Kissinger 
on the website perhaps says it best: 

“Control oil and you control nations. 
Control food and you control the 
people.” 
  As the site states. “American family 
farmers operate in the most expensive, 
heavily regulated, closely watched farm-

ing environment in the world. They care 
about the environment, they care about 
their farm workers and they care about 
the consumers. In other countries this is 
not the case.”
  Annalisa Clarke, an ag communica-
tions professional, and Cal Poly-SLO 
professor Scott Vernon, lead the group, 
along with five twentysomethings who 

have either started or are on the verge 
of starting their careers in agriculture. 
  They include 22-year-old Alexis White, 
an SLO native who plans a career in 
ag communications; Salvador Hurtado, 
23.from Calexico, CA, who is develop-
ing the Central and South American 
divisions of U.S. Agriseeds Inc. and 
hopes to earn a PhD in ag education; 
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21-year-old Steve Parsons from Ducor, 
who is studying to be a certified pest 
control advisor; Taylor Gilkey, a 20-year-
old from Corcoran who grew up as a 
farm kid and is deciding on a career 
path; and Joe Prescott, 23, a Porterville 
farming and ranching kid who aspires 
to work to bring farmers, government, 
the public and special interest groups 

together on farming issues.
  Clarke said Vernon decided to launch 
the group after witnessing how farmers 

“got their katooshies handed to them” 
over Proposition 2, the Standards for 
Confining Animals Initiative, which 
passed in November 2008 with 63.5 
percent of the vote.
  “We let a group dictate production 
practices,” Clarke said, “with a lot of 
emotional pleas and tugs used to sway 
an uneducated population.”
  Vernon realized that in his job as 
an ag communications professor, he 
needed to be sure he was preparing 
students to work in an industry that 
would still be available to them in 10 or 
20 years. 
  The project is not affiliated with 
the university, and is funded strictly 
by donations. California Women 
for Agriculture recently partnered 

with the group on a t-shirt run, and 
I Love Farmers is looking at other 
opportunities to spread its message 
via talks and t-shirts with various 
organizations.
  I Love Farmers set out to target 
the Millenial generation, starting with 
14-year-olds, because in four years those 
teens will become voters, ones used to 
communicating digitally and creating 
dialogue with digital platforms.
  “The most important piece right now 
is awareness. We see this as a trusted 
information source and a dialogue 
about food production,” Clarke 
said. “And it’s a way to help educate 
consumers on having a political voice.”
  I Love Farmers can be found online 
at ilovefarmers.org. In addition to hats 
and t-shirts bearing their iconic logo, 
you can also buy—you guessed it—
temporary tattoos. CG

“American family farmers op-
erate in the most expensive, 
heavily regulated, closely 
watched farming environment in 
the world. They care about the 
environment, they care about 
their farm workers and they care 
about the consumers. In other 
countries this is not the case.”

“Your 1st Choice in
Community Banking”

Safe, Sound, and Securely Growing Strong
“Monterey County’s 1st Choice in Community Banking continues to be safe, 

sound and securely growing strong, reaching total assets of over $156,890,000 

with total risk weighted capital of 22%, which is over two times 

the regulatory minimum for this ratio as of September 30, 2009. Our 

Bank continues to be a financial partner for businesses and individuals 

throughout the communities we serve,” stated Fred Rowden, President & 

CEO. Mr. Rowden adds, “People Bank with People and 1st Capital Bank 

has the Professional Business Lending Team that exemplifi es this.”
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